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“Buy locally and sell locally” could be a slogan for improved economic well being for Kentucky communities and their farmers. Both the number of community farmers’ markets and the amount of sales at those markets is increasing at such a rate that more farmers and more communities are seeing their local farmers’ market as an important economic force.

There are 98 farmers’ markets registered with the Kentucky Department of Agriculture with nearly 1600 vendors at this time. Nine new markets are getting started this year in both small and large communities. KDA provided technical assistance to each of these markets to help them get started and avoid common pitfalls. Many of these markets have been started by community development groups who desire a market in their community for the benefits they bring to local economies. KDA is serving as a liaison with these economic development groups to ensure the markets serve Kentucky agriculture as well as reaching the goals of the sponsoring group. 

Kentucky farmers’ markets are expected to contribute more than $5 million directly into the pockets of farmers and their local communities this year. Sales are up 20 percent at the markets from last year and are expected to go even higher next year as a wider variety of products are offered at these markets and consumers demand more locally produced food. 
Markets are now offering much more than fruits and vegetables. With recent legislation farmers are able to easily add value to their products by processing them in their own homes. By meeting fairly simple requirements and registering with the Department of Family and Health Services. Farmers can now produce jams, jellies and baked goods in their home kitchens and sell the product at their local farmers’ markets. 
By meeting more requirements and getting licensed they can also offer salsa, pickles, relishes and more as long as they grew the main ingredient. Forty-four percent of the markets offer these products (referred to typically as HB 391 products). KDA has worked closely with the Cooperative Extension Service and Department of Family and Health Services by representing the farmer while assisting in developing policies and procedures for this legislation. 
Fourteen markets are also offering meats, ranging from the typical beef and pork to lamb, veal and even buffalo. Meat sales are increasing as more small producers negotiate the requirements and discover the profit potential from selling retail. These sales highlight the need for more meat processing facilities in the state to allow every farmer the opportunity to have access to the retail food dollar. Concerns over meat safety and quality will continue to feed this market. KDA should be on the forefront in helping meat producers enter this marketing opportunity. Angela Caporelli and I have applied for funds to test market some meats and aquaculture products in markets to generate data on market strength. If these grant monies are not received, inclusion of this type of market research in KDA’s long range planning should be considered.  
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Less than 18 percent of the markets have permanent facilities. Though many markets do not own the land on which their markets conduct business, some have been able to forge community partnerships to get long-term leases. Permanent facilities have not been shown to increase sales per vendor in this year’s data, but remain a concern for many markets who must deal with moving their location often. Permanent facilities can serve a greater community purpose when the market is not in session, but most importantly the market can offer a fresher product and better shopping conditions for their customers with the facilities. 
In 2004 KDA offered marketing/merchandizing educational opportunities in various forms. The fruits of that work is showing itself in better organized markets and cleaner, more attractive displays and market layouts. KDA should continue to meet the growing demand for these services and to serve to facilitate dialogue between markets. For less than $13,000 (2004) KDA offered three intensive workshops for market teams, began and supported for two years a youth marketing contest through FFA and supported a national expert to provide workshops at the statewide Kentucky Fruit and Vegetable Growers Conference. It is my hope that KDA will continue to support these efforts as we help this marketing venue to grow.

