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OVERVIEW

Farmers’ markets continue to grow both in number and in size. The sellers love them, the customers love them, and the businesses near them love the customer draw the markets create. In Kentucky markets serve as an entrepreneur incubator, learning ground for those just starting to farm, and a source of fresh, wholesome produce in communities where other options are limited. 

More than 72% of Kentucky counties (87) have a registered market at this time. This provides a close market place for most producers which reduces fuel costs and travel time. However, not all markets are equal. 

Urban markets draw more customers who are willing to pay a higher price. (There were five new markets started in or around Louisville this season.) Producers who are seriously trying to “pay the bills” are abandoning the small, rural markets and gravitating to the larger, more profitable urban markets. 

KDA continues to provide excellent support for farmers’ markets and contributes significantly to their growth both in numbers and sales. The KDA provides technical assistance in all areas of farmers markets from help in starting a market to helping markets deal with vendor disputes. 
One of the most valued services KDA offers is the yearly data collection. Available in this report and through many educational opportunities, this data helps markets get a picture of where they might improve as well as helping new markets know what others are doing around the state.

SUMMARY OF ISSUES
Again this year after years of requests from KDA the Department for Public Health has failed to adopt any guidelines for sampling at farmers’ markets. With sampling happening at almost all the markets, KDA remains concerned about food safety. With no guidance vendors make simple errors in managing the samples that could be avoided if they were given direction. Simply telling markets that sampling is not allowed is not acceptable. In a recent PBS special on markets across the country, sampling was featured at all the markets as the prime marketing tool. As one farmer stated,” Once they’ve tried it, it’s sold.” 

Another issue with the Department for Public Health is their approach to enforcement of the Health Department regulations. On numerous occasions, it has been emphasized to me that the market managers are to serve as the first line of enforcement. Unfortunately, the market managers are not trained nor do they know what how to handle touchy issues. Also, many feel that if the vendor is permitted in some way by the state then they can’t say anything to them. The managers are not privy to lists of who has what permit for what. Also, many markets do not have “real” managers. One of the vendors serves as the manager for the season and just collects fees. 
2007 Farmers’ Market Annual Report

Few customers, especially the young ones, carry cash or even checks these days. Only three markets report they accept credit or debit cards. The technology to accomplish this needs to be researched and that information made available to markets. Markets that make themselves user-friendly to the younger customers that are the future of farmers’ markets will be the ones that prosper.
The issue that remains as the number one issue I receive calls on is the source of product. Internal arguments about who is buying produce and who is really raising it cause hard feelings and animosity from Fulton to Pikeville. More and more markets are instituting a farm inspection program. As with the other issues, markets are usually not managed by professionals. How these inspections are conducted are all over the map. It does boil down to unfair competition and credibility with customers. A little more than 50% of the markets are producer-only. 
The Farmers’ Market Nutrition Program is a wonderful program that serves not only the two target populations but the farmers as well. Unfortunately, more than 20 markets remain on a waiting list for this program. The program depends on funding from the USDA which seems to get cut year after year. Kentucky needs to leverage more funds for this program from the USDA and, perhaps, seek to get an appropriation from the Kentucky General Assembly for matching funds. KDA should approach farm-friendly legislators to get more funds funneled into this program one way or the other.  
The Kentucky farmers market Association 

The KFMA continues to struggle with getting on their feet and establishing the Association as a voice for the industry. KDA has been very supportive of this organization. KDA has provided funds to establish the organization and for the organization to launch a Web site. KDA staff attends every board meeting and helps with projects. 
This year the organization replaced four board members and established committees on: market development, legislative issues, and insurance. After conducting a survey of markets to see what they are buying now and what their needs are in this area, they are negotiating with Farm Bureau to try to establish a group policy for member markets to cover slip and fall liability 

They are providing input for the farmers’ market sessions at the fruit and vegetable growers meeting and planning their annual meeting. It is hoped that they will host next year’s farmers’ market summits.
Summits
KDA sponsored two regional farmers’ market summits this year in March. The first was held at Kenlake State Resort Park and the second was held at General Butler State Resort Park. The summits were two days again this year with the first day being on farmers’ market issues and the second day covering the Good Agricultural Practices program. 
The first day covered: MarketMakerKy.com, farmers’ market safety issues, building a permanent facility (Rich Laing, KCARD), the Kentucky Farmers’ Market Association, secrets of successful markets (panel), overview of KDA programs, honing your competitive edge, and post harvest quality maintenance (John Strang, University of Kentucky Extension Specialist)
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On the second day the partners – KDA, DPH – Food Safety, and UK Extension - in the Kentucky GAP program each presented. Producers had many questions and the day allowed the partners to fine tune their presentations to answer common questions and to clarify any unclear information. Participants were issued certificates of attendance. 
Farmers’ market week

August 4 through 11 was designated as Kentucky Farmers’ Market Week and KDA offered a cost share opportunity for markets to hold events during that week. The following is a list of markets holding events:


1) Hancock County Agriculture Marketing facility held a concert with Wade Hayes


2) Breckinridge County Farmers’ Produce Market held a canning class followed by a 
cooking demonstration by FCS agent and breakfast at the market with a taste of items 
available in the county; Kentucky Proud display contest among vendors, antique tractor 
display. 


3) Woodford County Farmers’ Market hosted an agroart contest with local celebrity judges, a 
children’s station with vegetable stamps.


4) Powell County Farmers’ Market held a customer appreciation event with free hot dogs and 
food demonstrations.


5) Vine Grove Farmers’ Market (Hardin County) held a customer appreciation day with live 
music and educational exhibits


6) Bardstown Road Farmers’ Market hosted a Summer Harvest Celebration with bluegrass 
music, health information, farm photo display, guest chef


7) Lewis County Farmers’ Market held a cooking contest using at least one ingredient from 
the market. 


8) Phoenix Hill Farmers’ Market sponsored local musicians and children’s activities 
including vegetable decorating and corn hole toss. Refrigerator magnet giveaways. Cooking 
demonstrations, lemonade and cookies for customers and door prizes. Persons costumed as 
vegetables.


9) Paducah’s Downtown Farmers’ Market held a customer appreciation day with cooking 
demonstrations and gardening information. All customers receive a free tote bag. 

Reimbursements requests have not been finalized yet but the amount will be less than the original $5000 requested to sponsor this program. 

Farmers’ market temporary food service permit

The Community Farm Alliance worked with a Louisville legislator to pass legislation to create a farmers’ market temporary food service permit. This permit solves the problem of the temporary food service permit not working for farmers’ markets that was mentioned in the 2006 farmers market annual report. Few markets have food service but for those that do this was a great victory. 

The first draft of this legislation would have required sampling to come under the same requirements including the $50 permit and training classes. KDA intervened and sampling was deleted from the legislation.  
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House Bill 391
The farmers’ market legislation (HB 391) continues to provide an excellent way for producers to have two chances to sell a product – fresh and then as a value-added product. As before, most producers obtain and use the home processor level while the microprocessor level is used less. 

In August 2006 there were 280 home-based processors and 34 home-based microprocessors registered with Food Safety. As of August 2007 there are 40 microprocessor permitted and 343 home based processors registered. This program continues to grow and means a sizable increase in income for small producers. I am sure this program is fueling the rapid increase in gross sales at Kentucky’s farmers’ markets. 
Farmers’ Market Manual
The Kentucky Farmers’ Market Manual continues to be the definitive reference for farmers’ markets. In 2006, 1500 copies of the manual were printed partly with money from the FSMIP grant obtained in 2004. The manual is also available online on the KDA Web site. Copies have been distributed to all markets in Kentucky and several states have requested and received copies.  

The manual was not updated or reprinted in 2007 but efforts are underway to have a new, revised manual in January 2008 to include several additional topics and updating the present chapters. 
Federal/State Marketing Improvement Program Grant

The results of the FSMIP grant activity to help bring small meat producers to farmers’ markets that ended last year continues to show results. In 2004 before KDA received this grant only 14% of the markets reported meat as a product available at their market. The percentage jumped to 27% in 2006 after the work of KDA staff to clarify the requirements for meat sales at farmers markets and help producers through the initial start up. In 2007, 34 markets (30%) reported meat sales. 
Wine sales at markets

Due to an interpretation from ABC a way for local wineries to sell at farmers’ markets has been formalized. Markets have welcomed these sales and wine is now available at six markets.

STATISTICAL DATA

Number of Markets

Number of markets in 2004 - 96
Number of markets in 2005 – 98
Number of markets in 2006 – 109
Number of markets in 2007 - 114
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We welcome the following markets in 2007:

California Market (Louisville)

Hopkinsville/Christian County Downtown Farmers Market
Metcalfe County Farmers Market
Midway Town Market (Woodford County)
Monticello-Wayne County Farmers Market
Pewee Valley Farmers' Market at St. James Episcopal Church (Oldham)
Phoenix Hill Farmers' Market (Louisville) 

Rainbow Blossom Farmers' Market (Louisville)

Vine Grove Farmers Market (Hardin County)

Whitley County Farmers Market
Beechmont Open Air Market (Louisville)
Heart of St. Matthews Farmers' Market (Louisville)

Multiple Markets
13 counties have more than one market

Jefferson County has 14 markets with 177 vendors

Fayette County has two markets with 95 vendors

Number of Vendors
Number of vendors reported by markets in 2004 – 1548
Number of vendors reported by markets in 2005 – 1678  
Number of vendors reported by markets in 2006 -1808 

Number of vendors reported by markets in 2007 - 2015
Products Offered

19 markets offer certified organic products (16.6%)
52 markets offer eggs (45.6%)
71 markets offer baked goods (62.3%)
6 markets offer wine (5.3%)
67 markets offer HB 391 products (58.8%)
34 markets offer meat (29.8%)
53 markets offer crafts (46.5%)
29 markets offer mushrooms (25.4%)
67 markets offer nursery/greenhouse products (58.8%)
6 markets offer wool products (5.3%)
14 markets offer cheese (12.2%)
Estimated Total Gross Sales at All Markets

With 60% of the markets reporting gross sales the total comes to $6,165,907. A rough estimate of the sales of the markets not reporting adds another $250,000 to the total. All agree that this is a low number based on underreporting by markets. 
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General Information
Size of Markets

48 of the markets are small with 2-10 vendors (42%)
 
Permanent Structures
 


39 markets enjoy some type of permanent structure (34%)
Farmers’ Market Nutrition Program

55 markets (48.2%) are involved in the program with 46 in the senior program and 46 in the WIC program. (Some markets are in both.)  
Type of market

53.5% are producer-only 

46.5% allow some level of reselling
Days of Operation

6 markets are open on Sunday

16 markets are open on Monday

57 markets are open on Tuesday

34 markets are open on Wednesday

35 markets are open on Thursday

44 markets are open on Friday

93 markets are open on Saturday

Opening Dates

1 opens in March

22 open in April
34 open in May

40 open in June

11 open in July

Closing Dates
2 close in August

11 close in September

65 close in October

24 close in November

5 close in December 

Fees

22 markets charge no fee

57 markets have an annual fee only 
22 markets have an annual fee plus a daily fee
5 markets allow the option of an annual fee or a daily fee

(5 markets use a percentage of sales to figure daily fee)
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Amount of Fee

ANNUAL
Less than $15 – 11

Between $15 and $25 – 29
Between $26 - $50 – 17
Between $51 - $75 – 13

More than $76 – 9

DAILY 

$4 or less – 7

$5 – 9

$7 – 1

$10 – 5

$15 – 1 
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