
SUSTA - Phone: (504) 568-5986, Fax: (504) 568-6010, www.susta.org 701 Poydras St #3725, New Orleans, LA 70139 
SUSTA does not discriminate on the basis of race, color, national origin, sex, religion, age, disability, political beliefs, sexual orientation or marital/family status. 

Persons with disabilities requiring alternate means of communication should contact us. Special dietary needs accommodated upon request.   

 

Register on the Events page 

at www.susta.org  

Contact: 

SIAL China 2012 
SUSTA Pavilion 

Shanghai, China • May 9 – 12, 2012 

Cathy Ma 

North Carolina Dept. of 

Agriculture 

(919) 707-3132 

cathy.ma@ncagr.gov 

 

Theresa Brophy 

Maryland Dept. of  

Agriculture 

(410) 841-5781 

BrophyT@mda.state.md.us 

 

Victoria Mejía  

MEI Consulting  

(865) 951-1575 

victoria@meiconsulting.com 

 

Important Information: 
 If registration is completed by: 

     January 31, 2012 the fee for the booth in the SUSTA Pavilion is $4,709 

     After February 1, 2012, the fee for booth is $5,540 

 Includes a furnished booth, professional chef to prepare samples, interpreters 

and up to 100 lbs* of samples shipped from the consolidation point to the 

show. (*100 lbs gross weight) 

 Sign up for this opportunity by February 12, 2012 at www.susta.org. No 

refunds for cancellations after February 15, 2012 

 Activity participation fee and dates are subject to change 

 

Benefits of Branded: 
 2012 MAP Branded companies are eligible for 50% reimbursement for  

     eligible expenses after the event, including booth cost with a savings of up  

     to $1,750 on booth fees for this international trade show. 

 For more information on the Branded program visit 

www.susta.org/services/map.htm 

 

 

 Exhibit at the largest and leading international exhibition for food and 

beverages in China 

 Meet with more than 30,000 trade professionals from all over China and 

across Asia  

SIAL China offers U.S. food suppliers the single best opportunity to meet 

importers from China and across Asia. China, with the world’s largest 

population and one of its fastest-growing economies, has greater consumer 

demand for imported food products.  

Best Prospects: 

 Specialty Foods  Beverages 

 Confectionery & Snacks   Health Foods  

 Seafood and Meat Products  Grocery & Canned Foods 

 Sauces, Condiments & 

Seasonings 

 Other High Value/Processed 

Foods 
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