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Dear Kentucky Producer,  
 

The Kentucky Agritourism Manual serves as a comprehensive resource for Kentucky Proud® member 
operations that bring visitors to enjoy the various attractions of Kentucky’s farms.  
 
A few decades ago, many Kentucky family farms relied upon tobacco as a primary source of farm income. 
In the years of tobacco’s decline, many farm families began to look for ways to replace lost income and 
agritourism became a welcome source of income. Now, agritourism venues are a key component of 
Kentucky’s economy, providing additional income to help supplement their existing operation. 
 
Kentucky has more than 500 agritourism destinations, providing on-farm experiences for thousands of 
Kentuckians and visitors each year. They play host to wedding venues, educational events, retreats, and 
provide unique markets to sell numerous Kentucky Proud products. Kentucky’s agritourism industry employs 
many people and contributes to our ag economy. All the while, they help educate people about the basics 
of how food gets from the farm gate to the dinner plate. 
 
During the coronavirus pandemic, more people have realized the importance of agriculture than ever 
before. And yet, our agritourism industry is facing enormous uncertainty due to restrictions on their 
businesses. Many agritourism businesses have adapted their operations to embrace Centers for Disease 
Control and other public health guidelines. We hope this manual is useful as you continue to develop and 
expand your farm while connecting consumers to our land, farm heritage, and food during this 
unprecedented time.  
 
Best wishes on a successful year, and if my staff or I can ever be of service to you, please do not hesitate to 
ask.  
 
Sincerely, 
 
 
 
 
Dr. Ryan F. Quarles 
Commissioner of Agriculture 
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The State of Emergency declared by Governor Andy Beshear on March 6, 2020 requires adjustments to the ways 
Kentuckians work, learn, and enjoy recreational activities. With the 2020 agritourism season underway, the Kentucky 
Department of Agriculture (KDA) is working to communicate the Governor’s guidance and encourage everyone to take 
the precautions needed to keep each other safe while participating in their favorite agritourism activities. 
 
On July 22, the Governor’s Office released a four-page Healthy at Work guidance document, Requirements for Venues 
and Event Spaces, which provides information that may be helpful to you.   KDA encourages you review the Governor’s 
guidelines, as well as the COVID-19 information published by the Centers for Disease Control and Prevention, as you 
plan for an agritourism season that is safe and successful for your business, your employees, and your visitors.  Here 
are some additional pointers to get you started! 
 
Before You Open 

 Notify your local health department and advise them of your plans. 
 Post signs and displays in prominent locations advising visitors of your safety precautions. 
 Set up hand sanitizer stations in high-traffic locations. 

 
Mask-Wearing Requirements 

 Employees should wear masks at all times (unless they are exempt from the Governor’s mask order). 
 Visitors should wear masks at all times when they are indoors (unless exempt). 
 Visitors should wear masks when they are outdoors and within 6 feet of others (unless exempt). 

 
Capacity Limitations for Each Attraction 

 For attractions that are permitted for a defined capacity  reduce that number by 50%. 
 For attractions without a defined capacity  calculate your “full capacity” number; reduce that number by 

50%. 
o Illustration: Your fenced-in play area for children has dimensions of 70 feet by 60 feet. Multiplying 

those dimensions yields 4,200 square feet.  Divide that number by 50 square feet per visitor, resulting 
in a “full capacity” figure of 84.  Reduce that number by 50%.  Your reduced-capacity limit is 42 
visitors. 

 Instruct employees to be on the lookout for unsafe clustering and remind visitors to stay 6 feet apart. 
 
Ticket Sales 

 Use online ticketing programs to avoid in-person sales and streamline visitor contact information collection. 
 For in-person ticket sales, mark waiting lines with spots reminding visitors to stand 6 feet apart. 
 For in-person ticket sales, collect names and telephone numbers for each visitor. 

 
Regular Cleaning 

 Implement a regular schedule for disinfecting work stations and frequently touched surfaces. 
 
Consult Additional Guidance 

 If you sell food to customers   follow the Healthy at Work Guidance for Restaurants. 
 If you offer retail sales   follow the Healthy at Work Guidance for Retail Businesses.  

Suggestions for a Successful and Safe  
Agritourism Season in 2021 

https://govsite-assets.s3.amazonaws.com/JUK8tYyT4uRnmjGbut28_2020-7-22-%20Venues%20and%20Events%20Spaces%20-%20FINAL%20-%20Version%203.1.pdf
https://govsite-assets.s3.amazonaws.com/JUK8tYyT4uRnmjGbut28_2020-7-22-%20Venues%20and%20Events%20Spaces%20-%20FINAL%20-%20Version%203.1.pdf
https://chfs.ky.gov/agencies/dph/dafm/Pages/lhd.aspx
https://govstatus.egov.com/ky-healthy-at-work
https://www.cdc.gov/coronavirus/2019-ncov/prevent-getting-sick/diy-cloth-face-coverings.html
https://apps.legislature.ky.gov/law/kar/902/002/210E.pdf
https://apps.legislature.ky.gov/law/kar/902/002/210E.pdf
https://apps.legislature.ky.gov/law/kar/902/002/210E.pdf
https://www.cdc.gov/coronavirus/2019-ncov/community/disinfecting-building-facility.html
https://govsite-assets.s3.amazonaws.com/7faWBGXARnG6Krq6q21C_Healthy%20At%20Work%20Reqs%20-%20Restaurants%20and%20Bars%20-%20Final%20Version%205.1%20-%20FV%20(002).pdf
https://govsite-assets.s3.amazonaws.com/2DvDzWrTTSWZoF6qpMFA_2020-7-22%20-%20Healthy%20at%20Work%20Reqs%20-%20Retail%20-%20Final%20Version%203.1.pdf
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Kentucky Proud is the state’s official agricultural marketing program, administered by the Kentucky 
Department of Agriculture (KDA). 

To be eligible for the Kentucky Proud program, a business must produce, grow, raise, manufacture, or 
process an agricultural product in the Commonwealth of Kentucky.  Becoming a program member is 
free. The Kentucky Proud application may be found at www.kyproud.com.   Click on the “Members” 
section. Then, click on “Kentucky Proud Membership Application.”  The application approval process 
generally takes 2-3 weeks.  Once approved, a Kentucky Proud certificate, printer-ready proofs and 
official digital graphics files of the trademarked Kentucky Proud logo will be available to you.   
 
Kentucky Proud marketing and grants are funded by the Kentucky Agricultural 
Development Fund (KADF) As a Kentucky Proud member, you will also be 
eligible to apply for the Kentucky Proud promotional cost-share grant, 
purchase At-Cost Promotional items, and receive assistance from the 
Kentucky Department of Agriculture’s marketing staff. 
 
The Kentucky Proud logo is available to all approved Kentucky Proud members and can be used on 
Kentucky agriculture products. Throughout the year, KDA promotes recognition of the logo through 
both targeted and general media campaigns. Consumers are encouraged to look for and ask for 
Kentucky Proud products. A 2014 study by the University of Kentucky stated that statewide brand 
recognition for the Kentucky Proud logo stands at 69%. 

 

What is Agritourism?  
Agritourism is defined as "The act of visiting a working farm or any agricultural, horticultural, or agribusiness 
operations for the purpose of enjoyment, education or active involvement in the activities of the farm or 
operation."    
 
What is the Kentucky Proud Farms are Fun program? 
The Kentucky Department of Agriculture designated the Farms are Fun program within the Kentucky Proud 
membership.  By understanding the variety of businesses within Kentucky’s Agritourism industry, KDA can 
provide specific support and resources to promote these farm activities to Kentuckians and visitors to the 
Commonwealth.  
 

http://www.kyproud.com/
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Why is Agritourism important to Kentucky farmers? 
Agritourism gives Kentucky farmers an opportunity to generate 
additional income and avenues for direct marketing to consumers.  
Diversification can comprise of  a variety of farm experiences 
including educational opportunities, weddings and tours, concerts, 
hunting preserves, horse trail riding, u-pick orchards and fields, 
farm stays, and on farm markets, just to name a few.  These 
ventures connect the public to where their food comes from and to 
the land, while helping to keep the family farm flourishing for the 
next generation.  The United States Department of Agriculture 
(USDA) reports that “Agritourism revenue grew from $704 million 
in 2012 to almost $950 million in 2017” (The revenue was 
adjusted for inflation and the 2017 excluded wineries, although they were included in the 2012 data) 
 
Why is Agritourism important to local tourism? 
Simply stated, Agritourism could be thought of as the crossroads of tourism and agriculture.   
Agritourism presents a unique opportunity to combine aspects of the tourism and agriculture industries to 
provide a number of financial, educational, and social benefits to tourists, producers, and communities.   
 
Why is Agritourism important to all Kentucky citizens? 
Today many Kentuckians have no direct connection to farm life, even in 
rural areas. Agritourism gives people an opportunity to better understand 
the skill and hard work that go into producing the food, fiber, and more we 
all enjoy.  
Busy schedules and travel cost can limit the number of big weekend 
getaways a family can take.  A visit to the farm is most often a day trip and 
can provide a fun experience for the whole family. 
 
Where can I find information and become a member Kentucky Proud 
Farms are Fun program? 
Visit www.kyproud.com or contact the KDA Direct Farm Marketing Division Director, Sharon Spencer, by 
phone 502-782-4127 or by email sharon.spencer@ky.gov.  
 
Where can I find a list of Agritourism locations in Kentucky? 
Visit www.kyproud.com or www.kentuckyfarmsarefun.com 

http://www.kyproud.com/
mailto:sharon.spencer@ky.gov
http://www.kyproud.com/
http://www.kentuckyfarmsarefun.com/
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Any new business venture can be overwhelming.  The best place to start is with a writing a business plan.   
 
There are three basic parts to developing a business:  creating the business plan, completing the business 
plan, and maintaining and improving the business. 
 
A cohesive, detailed business plan provides a solid foundation on which to build.  Basic sections of a 
business plan can include the proposal outline, timelines, management overviews, financial management 
plan and marketing strategies.  The business plan should answer the questions:   
 

 What do you want to do? 
 How do you want to manage it? 
 What requirements are needed? 
 How will you pay for it? 
 How will you make it successful? 

 
Each basic section is vital in the overall process.  It is important to be very thorough with your business plan 
and research.  The proposal should be detailed illustration of exactly what you would like to do. 
 
Throughout the entire process, you should establish deadlines in order to keep yourself on track and turn 
your dream into a reality.  Therefore, creating a timeline can help you stay on track and outline the order by 
which you need to complete tasks. 
 
Management overviews can help you with thinking long term.  Properly managing a business requires 
dedication and analysis.  For some new business ventures you may have to hire new employees or seasonal 
workers, buy new equipment that may require special licenses or operators, or rethink existing business 
structures.  This will also help you with your financial management plan.  A well-laid-out financial play can 
help you acquire grants, loans, or other resources to offset costs. 
 
Finally, creating and establishing a marketing strategy can help ensure a successful business.  Proper 
promotion can increase profits and awareness. 
 
Listed below are resources that can help with every aspect of the business development process, including 
additional information on writing a business plan. 
 

 Kentucky Center for Agriculture and Rural Development:  www.kcard.info 
 Kentucky Small Business Development Center:  www.ksbdc.org 
 North American Farmers Direct Marketing Association (NAFDMA):  www.nafdma.com 
 UK, Community & Economic Development Initiative of KY (CEDIK):  

https://cedik.ca.uky.edu/data_profiles/ag_and_food 
 UK, Kentucky Farm Business Management Program:  www.agecon.ca.uky.edu/kfbm 

http://www.kcard.info/
http://www.ksbdc.org/
http://www.nafdma.com/
https://cedik.ca.uky.edu/data_profiles/ag_and_food
http://www.agecon.ca.uky.edu/kfbm
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One of the biggest challenges with transitioning into an agritourism attraction can be funding.  Many 
different financial opportunities exist across the state for agritourism and agricultural education.  Financial 
assistance can come from organizations, banks or universities. 
 
The financial statement overview of your business outline can play a crucial role in acquiring financial 
assistance.  A well-thought-out and thorough financial overview should illustrate exact or anticipated costs 
and profits of your agritourism attraction.  Financial sources are more willing to assist you when they can 
see exactly what you would like to do, how much it will cost, where the money will go and how it will benefit 
the community. 
 
The financial overview section can also help you assess the financial feasibility of becoming an agritourism 
attraction.  Here are just a few suggestions or funding opportunities: 
 

 Kentucky Center for Agriculture and Rural Development:  www.kcard.info 
 Governor’s Office of Agricultural Policy:  https://agpolicy.ky.gov/finance/Pages/loan-programs.aspx 
 Southern Sustainable Agriculture Research & Education (SARE):   

https://www.southernsare.org/Grants/Apply-for-a-Grant 
 Kentucky State University, College of Agriculture and Land Grant Program:  

https://kysu.edu/academics/cafsss/cooperative-extension/small-scale-farm-grant-program/ 
 USDA Rural Development:  https://www.rd.usda.gov/newsroom/notices-solicitation-applications-

nosas 

 

Good marketing is key to a successful business.  Even well-established businesses continually evolve their 
marketing strategies to meet changing consumer tastes.  Through marketing, you can establish a reputation, 
set your business apart, and draw people to your farm. 
 
Several different strategies, including paid and unpaid media channels, exist to market your business 
through broadcast and print advertisements, websites, social medial accounts and billboard or roadside 
signage. 
 
Several different programs across the state can assist with marketing your farm, attraction and products you 
have to offer. 
 

 Kentucky Center for Agriculture and Rural Development:  www.kcard.info 
 Kentucky Department of Travel Development:  www.kentuckytourism.com 

 Kentucky Farm Bureau Certified Farm Market Program:  www.kyfb.com/cfm. 
 Kentucky Proud Marketing Programs and Grants:  www.kyagr.com or www.kyproud.com 

 

http://www.kcard.info/
https://agpolicy.ky.gov/finance/Pages/loan-programs.aspx
https://www.southernsare.org/Grants/Apply-for-a-Grant
https://kysu.edu/academics/cafsss/cooperative-extension/small-scale-farm-grant-program/
https://www.rd.usda.gov/newsroom/notices-solicitation-applications-nosas
https://www.rd.usda.gov/newsroom/notices-solicitation-applications-nosas
http://www.kcard.info/
http://www.kentuckytourism.com/
http://www.kyfb.com/cfm
http://www.kyagr.com/
http://www.kyproud.com/
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For farmers, special events and weddings can provide opportunities to diversify the business with something 
other than an agricultural product. For many farms, the land, barns and outbuildings make these events a 
natural fit. 
 
Are Weddings Right for Your Farm? 
 
The wedding business is very competitive, but each farm can offer a unique experience.  Hosting even one 
wedding each summer is a large commitment involving time, communication, and significant attention to 
detail about the safety and the attractiveness of your farm. Before you decide to jump in, start by asking 
yourself and everyone else involved in your farm business a few questions. 
 

 Do you enjoy sharing your property with guests? 
 What will be the cost of the physical modifications (roads, buildings, landscaping) associated in 

creating a safe, attractive atmosphere? 
 Can you manage the additional business responsibilities associated with the wedding business 

(including marketing, employee management, and client relations)? 
 Are you willing to create the ideal experience for your clients/customers? 

 
Things to consider:

 
Building/Zoning Permits 
Before marketing your farm for weddings, remember to check for local zoning requirements.  Many 
towns do not include “events” in their definition of “agriculture,” but farmers can seek a “conditional 
use permit,” which would make exceptions to the zoning bylaws.   
 
In Kentucky, the Department of Housing, Buildings and Construction administers building code 
enforcement and inspections of existing public buildings for compliance with the state fire safety 
codes. 
 
Local Building Requirements 
The Planning and Zoning Commission regulates the use and development of land by issuing permits 
for new construction and by adopting and enforcing zoning regulations. Not every county in 
Kentucky has a Planning and Zoning office. 
Contact your local county clerk, city clerk, planning/zoning office for information on zoning and 
building codes in your area. Zoning is a local issue, and the requirements can vary substantially in 
different locations. 
 
ADA Accessibility 
The Americans with Disabilities Act (ADA) requires that businesses improve accessibility and/or 
eliminate or compensate for architectural barriers (such as doorways, stairs, water fountains, 
restrooms/bathrooms, eating accommodations, seating, curbs, sidewalks, parking, etc.) to the 
disabled in all commercial and public buildings and transportation systems. 
 
 
Buildings and Bathrooms  
Aware and in compliance with all building codes that apply to the property.  

http://dhbc.ky.gov/
http://dhbc.ky.gov/bce/
http://dhbc.ky.gov/bce/
http://dhbc.ky.gov/fp/
http://dhbc.ky.gov/fp/
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Lighting is provided for public areas for night activities.  
Bathrooms are clean and well-stocked or you have regularly maintained Port-O-Lets that are placed 
in a cool and dry area. 
You have properly functioning handwashing stations.  
Visitor capacity limits have been set for attractions and buildings.  
 
Fire Prevention  
Regularly inspect and maintain working smoke detectors in buildings.  
Properly store flammable and combustible materials.  
Maintain fire extinguishers strategically throughout farm.  
Be sure workers are trained to use a fire extinguisher.  
Enforce a strict no-smoking policy.  
Post “In Case of Emergency” signs, with contact person, emergency phone numbers, farm address 
and farm phone number.  
Provide emergency vehicle access.  
Arrange a farm walk-through with fire/EMS personnel.  
Remove brush, cobwebs, and other combustible materials from buildings  
Properly dry all hay before storing it.  
 
Parking  
Driveway/entrance is visible from either direction on road.  
Parking spaces are adequate for your peak number of visitors.  
Overflow parking areas are available.  
Internal (farm) traffic lanes are wide enough.  
Areas for drop-off/pick-up for buses are available (if needed).  
Guests are prevented from parking on public roads.  
There is a separate entrance and exit to ease traffic flow.  
There is adequate lighting between dusk and dawn (if needed).  
Parking is easily identifiable and safe for pedestrians.  
Workers help direct traffic and wear bright/reflective safety colors (as needed).  
Contingencies are in place in the event of weather conditions (rain/mud/snow).  
 
Liability Signage 
KY State Law, KRS 247.8091 provides KY agritourism destinations with limited liability 
protection.  The law requires agritourism venues to warn visitors that they are assuming the risk 
of participating in the activities of the operation.  
KDA sells Warning Signs At-Cost. The order form is located here: 
http://www.kyagr.com/marketing/documents/AT_LLWarningSign.pdf 
 
 
 
Insurance 
There are four broad ways a business or its owner may be found liable of negligence: 1) if something 
on the premises hurt somebody, 2) if a product hurt somebody, 3) if the property is causing an issue, 
or 4) if an individual personally hurt someone. Liability means that you are legally responsible for 
your actions or inactions that could bring harm to others. If what you did or did not do lead in a 
predictable manner to harm, then you are negligent.  

http://www.kyagr.com/marketing/documents/AT_LLWarningSign.pdf
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 Premises Liability 
 Product Liability 
 Property Liability 

 
Contact your insurance agent to discuss proper coverage for your farm and hosting events. 

 
Emergency Management Services 
Keeping everyone safe and secure while visiting your farm should be at the top of your list.  Having 
an Emergency Response Plan can provide you with a sense of security for you, your employees and 
your visitors. 
County Emergency Management Services:  https://kyem.ky.gov/Who%20We%20Are/Pages/County-
Directors.aspx 
 
Food Safety 
Comply with all health department regulations. Your local Department of Health sanitarian can assist 
with questions on planning your operation and the specific details of regulations.  

  
Local County Health Departments:  
https://chfs.ky.gov/agencies/dph/dafm/Local%20Health%20Department%20Information/AlphaLHDL
isting.pdf 
 
Animals and Visitors Together  
If animals and visitors will come into contact on your farm, make sure that you keep the animals 
clean, monitor them daily for health problems, are up-to-date on their vaccinations, and keep good 
health records on them.  

  
 Decide on the level of contact between guests and animals and reinforce guidelines with 

appropriate signage. If using horses to pull a wagon, hitch them before people enter the 
wagon.  

  
Inform visitors (visually and verbally) about animal behavior, and ask them to wash hands (or use 
alcohol-based hand sanitizer) after touching animals. Make sure that food and drink is prohibited in 
the animal areas and that the eating/ drinking area is well separated from animals. Closely supervise 
all visitors’ interactions with animals. 
 
 
Kentucky Sales and Use Tax Information 
For current updated tax information, please visit: 
https://revenue.ky.gov/Business/Sales-Use-Tax/Pages/default.aspx 
 
The Kentucky Sales and Use Tax Information office phone is 502-564-5170. 
 
Roadways 
Getting your customers to your farm can be a challenge and checking with the State Transportation 
Cabinet or your local County Road Superintendent may be a good place to start to prevent problems 
before they occur. 

https://kyem.ky.gov/Who%20We%20Are/Pages/County-Directors.aspx
https://kyem.ky.gov/Who%20We%20Are/Pages/County-Directors.aspx
https://chfs.ky.gov/agencies/dph/dafm/Local%20Health%20Department%20Information/AlphaLHDListing.pdf
https://chfs.ky.gov/agencies/dph/dafm/Local%20Health%20Department%20Information/AlphaLHDListing.pdf
https://revenue.ky.gov/Business/Sales-Use-Tax/Pages/default.aspx
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Things to consider:  
 Proper road signage 
 Narrow Bridges 
 Weight limit for bridge 
 Additional entrance/exit to your farm 

 
 
State Roadside Signs 
The Kentucky Transportation Cabinet Signage Program can provide limited supplemental guide signs 
for eligible attractions.  The signs are Limited Supplemental Guide Signs (LSGS, aka “the large 
brown signs”) installed on freeways and expressways across Kentucky.  These signs help relay 
information to motorists about tourist attractions accessible from a nearby interchange. 
 
The eligible attractions:   
  

 Cultural 
 Historical 
 Recreational 
 Agricultural 
 Educational 
 Entertainment 

 
If you are interested in these signs on the interstate or Parkway, the attraction must meet several 
criteria.  There must also be available space for an additional sign on that facility in advance of the 
interchange that motorists would take to get to the destination. 
  
Current policy limits two limited supplemental guide signs per direction of travel per interchange, 
with up to two separate destinations per sign assembly, for a total of four limited supplemental guide 
sign destinations per direction, per interchange.  If an interchange has already met the maximum 
number of limited supplemental guide signs in any given direction, or interchange geometrics would 
prevent installing any additional signing and meet minimum sign spacing requirements, the Kentucky 
Transportation Cabinet would be unable to honor any additional signing requests. 
  
If space is available, according to KRS 177.077, an attraction must also be able to show an average 
annual attendance of 10,000 visitors for rural areas or 75,000 visitors for urban areas.  The 
attraction must also be within 50 miles of the interchange from where motorists would access the 
attraction. 
  
If the attraction can show that it satisfies the minimum attendance requirement, space is available, 
and the attraction is within the required distance from the interchange, attractions must fill out an 
application for an LSGS assembly and include it with the below information:  

• Attached application, completed in their entirety 
• Letters of support for signing from the local governing agency(ies) where the signs will be 
installed (ie:  County Judge/Executive, mayor, local tourism, etc.) 
• Proof showing annual visitation numbers to the attraction (ie:  ticket sales verification, visitor 
logs, etc.) 
• Photos of the attraction itself 
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Once all documents have been received, the application and all supporting information will be 
forwarded through the Transportation Cabinet/District Office for review and approval, then the 
application will be forwarded on to the Cabinet for Tourism, Arts, and Heritage Cabinet for review 
and approval and, if approved by both Cabinets, the application will then be forwarded on to the 
Secretary of Transportation, who gives final approval for all Limited Supplemental Guide Sign 
requests.   
 
If approved, the Transportation Cabinet will then be able to provide an estimate for the cost of 
fabrication and installation of the signage.  Please note that a typical LSGS sign assembly, with two 
large panel signs in advance of the interchange and directional signage on the ramps, can cost 
around $15,000-$40,000 (or more) depending on site specific conditions. 
  
Additional signing options include Community Wayfinding Signing program or the TODS program. 
  
Community Wayfinding signing may sometimes be the same as the smaller brown sheeting signs 
you’ll find on conventional routes, which was previously referred to as the Cultural and Recreational 
(C&R) Signing Program.  This program is handled on the local level, however, and pricing is solely 
up to the local city/county tourism office.  To install any signs on state right-of-way, a permit must be 
filed.  If this permit exists for the old C&R signs, it becomes the new Community Wayfinding Signing 
Program.  The point of contact for this program remains at the local level (usually the local tourism 
office).  If interested in this type of signing, any requests for signing for new attractions within this 
program should be discussed with local governing agency about being added to their permit for 
community wayfinding signing.  If the local city/county tourism office does not have a wayfinding 
signing program in place, they will need to work with our local District Office to get the program 
established or to install any signs on state right-of-way.  Additional information on Community 
Wayfinding can be found here: 
  
https://transportation.ky.gov/TrafficOperations/Pages/Sign-Programs-and-Standards.aspx 
  
TODS (Tourist Oriented Directional Signing) are the smaller blue sheeting signs on conventional 
routes.  These are generally used when a community does not have a wayfinding signing program in 
place to direct motorists to area attractions.  Information on the TODS program, including pricing 
and an application, can be found here: 
  
https://kentuckytods.interstatelogos.com/state/ 
  
For more information or questions, please visit the Kentucky Transportation Cabinet Signage 

Program website: https://transportation.ky.gov/TrafficOperations/Pages/Sign-Programs-and-

Standards.aspx  

KY Transportation Cabinet Signage Program Coordinator: 

Tim Tharpe phone 502-782-5542 or 502-330-6016 or email tim.tharpe@ky.gov 

 

https://transportation.ky.gov/TrafficOperations/Pages/Sign-Programs-and-Standards.aspx
https://kentuckytods.interstatelogos.com/state/
https://transportation.ky.gov/TrafficOperations/Pages/Sign-Programs-and-Standards.aspx
https://transportation.ky.gov/TrafficOperations/Pages/Sign-Programs-and-Standards.aspx
mailto:tim.tharpe@ky.gov
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The Homegrown by Heroes marketing initiative affords farmers and/or 
agricultural producers located within the Commonwealth of Kentucky and 
who serve(d) in any of the branches of the United States Military (U.S. Air 
Force, Army, Marine Corps, Navy and Coast Guard) the ability to use the 
Homegrown by Heroes logo on their agribusiness signage and/or agriculture 
products. This distinctive logo serves as identification to prospective 
consumers that the products are locally grown or raised by a veteran or 
active military personnel. From the grocery shelf to the farmers' market to on-
line retail, this label serves as an extra incentive to consumers when making a purchase decision and 
provides a tangible way to thank our Armed Forces men and women for their service by purchasing 
their products. 
Goals for Homegrown By Heroes  

 
• Provide Kentucky farmers who serve(d) in the military distinctive marketing/branding power 
to their locally grown and raised agriculture products at the point of sale. 
 
• Afford consumers the opportunity to identify agriculture products produced by Kentucky 
Proud active duty or veteran farmers at the point of sale.  
 
• Afford consumers the opportunity to support Kentucky Proud active duty or veteran farmers 
by identifying and purchasing their agriculture products at the point of sale. 
 

For more information, please visit www.kyproud.com/veterans or contact the marketing office at 

502-782-4123. 

 

This Kentucky Proud regional brand celebrates the innovation and 
entrepreneurial spirit of Appalachia while at the same time honoring its 
traditions. The logo enables consumers to immediately identify a quality 
product from Eastern Kentucky, whether it is a jar of jelly, a cut of beef or a 
basket of apples. 
 
Producers from the 54 Eastern Kentucky counties are eligible to become 

members of the program. The counties are Adair, Bath, Bell, Boyd, Breathitt, Carter, Casey, Clark, 

Clay, Clinton, Cumberland, Edmonson, Elliott, Estill, Fleming, Floyd, Garrard, Green, Greenup, 

Harlan, Hart, Jackson, Johnson, Knott, Knox, Laurel, Lawrence, Lee, Leslie, Letcher, Lewis, Lincoln, 

Madison, Magoffin, Martin, McCreary, Menifee, Metcalfe, Monroe, Montgomery, Morgan, 

Nicholas, Owsley, Perry, Pike, Powell, Pulaski, Robertson, Rockcastle, Rowan, Russell, Wayne, 

Whitley, and Wolfe. 

 

Appalachia Proud is now a trademarked brand in the Kentucky Proud family and cannot be copied 
or used without the express written consent of the Kentucky Department of Agriculture (KDA). For 

http://www.kyproud.com/veterans
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more information on the program and its guidelines, please call the KDA's Office of Agricultural 
Marketing at (502) 782-4123 or visit: www.AppalachiaProudKY.com. 
 

Funding for the following Kentucky Proud programs are made possible through a grant from the 
Kentucky Agricultural Development Fund. 
 

Many restaurants and foodservice operations are striving to increase the amount 
of locally grown and raised products on their menus. The Kentucky Proud Buy 
Local grant program provides incentives to restaurants and food service 
entities who purchase more products that are sourced directly from Kentucky 
farms.  The program reimburses participating member restaurants 15% of the 
value of their qualifying Kentucky grown or raised food purchases, up to $8,000 per year, with a 
lifetime cap of $36,000.  Details may be found at: www.kyproud.com/buylocal. 
 

The Kentucky Proud Point of Purchase (POP) Promotional Grant Program reimburses eligible 
Kentucky Proud members up to 50% of eligible advertising and marketing expenses that incorporate 
the Kentucky Proud logo and that promote agricultural products with direct Kentucky farm impact. 
Direct Kentucky farm impact is defined as the dollar value of agricultural products bought, sold, 
grown, raised, produced, and sourced from Kentucky farms. There are minimum size requirements 
for inclusion of the Kentucky Proud logo in order for an eligible expense to be reimbursed. 
  
Grants for matching funds cannot exceed 10 percent of the applicant’s reported direct Kentucky 
farm impact. The maximum award per calendar year is $8,000, with a lifetime cap of $36,000. 
Applicants have six months from their application’s approval to be reimbursed up to 50% of eligible 
expenses. The application is available online at www.kyproud.com.   

 

The Kentucky Proud Farm to Fork grant program increases the awareness of the local food 
movement by collaborating with organizations to benefit charities in communities across the 
Commonwealth. Farm to Fork dinners highlight local farms, farmers, and producers while promoting 
the Kentucky Proud program. These events may also assist and provide educational and promotion 
opportunities for local Agritourism businesses and act as a connection for locally produced foods 
and products. 
  

http://www.appalachiaproudky.com/
http://www.kyproud.com/buylocal
http://www.kyproud.com/
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This grant reimburses marketing and promotional 
efforts that are co-branded Kentucky Proud. Some 
of the meal ingredients must be sourced with 100% 
Direct Farm impact to be eligible. What is Direct 
Kentucky farm impact?  Direct farm impact 
products must be sourced directly from a Kentucky 
Proud farm or made with products sourced directly 
from a Kentucky Proud farm.  
 
For additional information and program details, 

please visit www.kyproud.com. 
 

Due to statute establishing a special promotional fund (KRS 246.245), the Kentucky Department of 
Agriculture can purchase in large volume promotional and marketing items. These items are then 
offered for sale to Kentucky Proud members at cost. 

 
There are two ways to order Kentucky Proud At-Cost Items - by mail or stopping by our office in 
Frankfort (appointment required).  

 For mail orders, print out the Item Order form (http://www.kyagr.com/marketing/kentucky-
proud-at-cost.html) and mail with payment by check or money order. Orders are processed 
weekly. Make checks or money orders payable to "Kentucky State Treasurer." All prices 
include postage. 

 For pick up orders, call Donna Baker at 502-782-4102 to schedule an appointment. 
Appointments are necessary to ensure someone is available to assist you and that your 
product(s) are available upon your arrival. 

 We can only accept checks or money orders made payable to, “Kentucky State Treasurer."  
 Payment is due at the time of purchase/ordering.  
 We do not bill or invoice.  Orders will be filled upon payment.   
 We are unable to accept phone, fax, or Internet sales because we do not have the ability to 

process credit cards 
 Cash is not accepted. 

To view the items available and a price listing, please visit our website at www.kyagr.com click 
Promotional Programs and then select Kentucky Proud® At-Cost Information. 
 
 

 

 

http://www.kyproud.com/
http://www.kyagr.com/marketing/documents/KYP_AtCostItemOrderForm.pdf
http://www.kyagr.com/marketing/kentucky-proud-at-cost.html
http://www.kyagr.com/marketing/kentucky-proud-at-cost.html
http://www.kyagr.com/forms/ag-forms.aspx?program=1?iframe=true&width=800&height=500&scrolling=no
http://www.kyagr.com/forms/ag-forms.aspx?program=1?iframe=true&width=800&height=500&scrolling=no
http://www.kyagr.com/


15 

 

The Governor’s Office of Agricultural Policy (GOAP) provides a direct link 
between the Governor and one of the state’s most important industries, 
agriculture. The office provides staff support to the Kentucky Agricultural 
Development Board (KADB) and the Kentucky Agricultural Finance 
Corporation (KAFC).  
 
For information on grant and loan opportunities through the KADB and KAFC, 
contact the Governor’s Office of Agricultural Policy at (502) 564-4627 or visit: agpolicy.ky.gov. 

 

The Kentucky Department for Public Health Food Safety Branch is a major partner with the Kentucky 
Department of Agriculture. The Food Safety Branch is responsible with ensuring the safety and 
wholesomeness of all food products marketed in Kentucky and permitting home-based 
microprocessors and home-based processors.  
 
For questions regarding the home-based microprocessor and home-based processor programs 
as well as permit status, please contact the Department for Public Health, Food Safety Branch in 
Frankfort at 502-564-7181.  More information can also be found at: 
https://chfs.ky.gov/agencies/dph/dphps/fsb/Pages/default.aspx.  
 
Any questions regarding on-site food preparation should be directed to the local health 
department in your county.  This includes questions concerning requirements for temporary food 
vendors and mobile retail sales permits. A complete listing of local county health departments 
may be located at: https://chfs.ky.gov/agencies/dph/dafm/LHDInfo/AlphaLHDListing.pdf. 

 

The Kentucky Center for Agriculture and Rural Development is a non-
profit organization that provides technical assistance to Kentucky 
producers and agribusinesses with business planning, marketing, 
educational resources, and evaluations of new opportunities.  It is funded 
in part by the Kentucky Agricultural Development Board and the US Department of Agriculture.  In 
addition to its work with individual businesses and cooperatives, KCARD also works with several 
farmers’ markets around the state to help organize, address issues that may arise, and provide 
business and marketing plan assistance. KCARD also offers training for a market’s board of directors 
to help them work more effectively, understanding the critical role that each person plays in the 
organization, and how good boards can lead to good markets for producers.  For more information, 
visit www.kcard.info or call 859-550-3972. 
 

 

http://www.agpolicy.ky.gov/
https://chfs.ky.gov/agencies/dph/dphps/fsb/Pages/default.aspx
https://chfs.ky.gov/agencies/dph/dafm/LHDInfo/AlphaLHDListing.pdf
https://urldefense.proofpoint.com/v2/url?u=http-3A__www.kcard.info_&d=DwMF-g&c=jvUANN7rYqzaQJvTqI-69lgi41yDEZ3CXTgIEaHlx7c&r=VIBJyddA1L9ULV7ZwyopvCOYU6wWod0vuiqKIOyp0Ww&m=9HXL57i95IT_3oF-ynmyadjl2CzUGMJnEheeY28Ers8&s=20ios202eLgHheHYP3Ax250CDneKnP9jU9JFs782BLM&e=
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Kentucky Farm Bureau (KFB) is a grassroots organization dedicated to serving 
their membership family and their communities.  As the Voice of Agriculture, 
KFB identifies problems, develops solutions, promotes economic success, and 
enhances the quality of life for all. For one hundred years, KFB has represented 
the interests of agricultural producers and rural communities.  Kentucky Farm 
Bureau Certified Farm Market program was launched in 1996 to help farmers 
market directly to consumers across the Commonwealth and is celebrating its 25th 
anniversary in 2020.   
 
The program proudly supports farm market operations that are committed to providing customers 
with locally grown, quality products and services.  Markets in their program include: greenhouses, 
landscape nurseries, fruit and vegetable markets, orchards, u-pick/u-cut, organic, grapes/wine, 
sorghum, maple syrup, Christmas trees, Kentucky meats and cheeses, and a variety of agritourism 
destinations.   
 
Markets certified through this program have the reputation for meeting the highest standards of 
quality, freshness and market appeal.  The markets are identified with the newly designed, modern 
logo and receive a number of new and exciting member benefits for 2020.   
 
Benefits include credibility, discounts, member network, resources, visibility and advocacy on their 
behalf.  Requirements to participate in the program include current Kentucky Farm Bureau 
Federation membership; a permanent structure for the market; quality products at a fair price, a 
clean and safe market; support and promote the Certified Farm Market Program; prominently 
display the Certified Farm Market sign and promotional materials in markets; be farm-oriented with 
locally grown products and/or agritourism activities; and to sell a majority of items that are grown, 
produced or raised by the owner.   
 
The program focuses on farm direct markets and does not include farmers’ markets.  Many KFB 
Certified Farm Market members participate in farmers’ markets as well as selling directly off the farm. 
For more information, contact Kentucky Farm Bureau Federation at (502) 495-5000 or visit: 
www.kyfb.com/cfm. 

 

The Kentucky Horticulture Council (KHC) is a coalition of member 
organizations that provides a unified voice for the respective 
horticulture industry segments of Kentucky. KHC’s purpose is to 
support the state horticulture industry and be a resource for 
information and education for growers, business owners, and the 
public to promote a thriving industry. KHC organizes educational programs, coordinates research 
initiatives, promotes development of markets, and influences policy to benefit new and existing 
specialty crop growers and green industry business owners in Kentucky. Visit 
https://kyhortcouncil.org/ for more information. 
 
 

http://www.kyfb.com/cfm
https://kyhortcouncil.org/
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The Kentucky Office of the State Entomologist requires every resident nursery or dealer selling 
nursery stock in the state obtain a nursery license through the State Entomologist office (KRS Chapter 
249).  For instructions on how to obtain a nursery license or for additional information, please 
contact the State Entomologist office at 859-257-5838 or visit www.KyStateEnt.org.  A Class A 
permit is required for anyone selling trees (including fruit trees), shrubs, roses, perennial flowers or 
perennial herbs.  Contact Joe Collins for information regarding permits or questions on products 
sold.  Mr. Collins can be reached at 859-218-3341 or by email at joe.collins@uky.edu.   
 
 

The Kentucky Small Business Development Center has been assisting the Commonwealth’s small 
business community for more than 35 years.  With 13 service centers statewide and an experienced 
and knowledgeable staff, KSBDC provides unparalleled consulting and training services that help 
existing business owners and potential entrepreneurs succeed.  Service include:  one-on-one 
management consultations, training workshops, market research, loan packaging help, assistance 
with financial projections, and information needed to make informed business decisions.  For more 
information or to locate a service center near you, visit:  www.ksbdc.org 
 

 

Kentucky State University offers excellent services to small farms through 
educational opportunities and research.  In selected counties, KSU staff provide 
one-on-one education through agents and small farm or horticulture assistants. 
A well-received effort is, “The Third Thursday Thing,” educational 
workshops.  Held on the third Thursday of every month – January through 
November – these free workshops cover diverse topics such as goats, 
aquaculture, horticulture, and organics.  Another well-received effort is the annual Small, Limited-
Resource/Minority Farmers Conference which is held the week prior to Thanksgiving.  To find out 
more about, “The Third Thursday Thing,” or other opportunities at KSU, call Shelley Spiggle at (502) 
597-6325 or visit:  http://organic.kysu.edu/index.shtml or http://kysu.edu/academics/cafsss/.  

 
The Center for Sustainability of Farms and Families is another KSU program that provides grant 
funding opportunities for producers.  For additional information you may contact Joni Nelson, 
Manager of Center for Sustainability of Farms and Families at 502-597-6831 or by email 
joni.nelson@kysu.edu.  Application can be found at www.kysu.edu/ssfg.   
 
 
 

The University of Kentucky College of Agriculture, 
Food and Environment, Cooperative Extension 
Service maintains an office in each county in 
Kentucky where one may obtain useful and 
valuable information on marketing and production. Local agents and specialists at the University 

 

 

http://www.kystateent.org/
mailto:joe.collins@uky.edu
http://www.ksbdc.org/
http://organic.kysu.edu/index.shtml
http://kysu.edu/academics/cafsss/
mailto:joni.nelson@kysu.edu
http://www.kysu.edu/ssfg
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of Kentucky can connect the public with the latest research.  To locate a UK Extension Office in 
each Kentucky County, please visit:  https://extension.ca.uky.edu/county 
 

 

Name Email Phone Number Specialty Area(s) 

Daniel Becker Daniel.becker@uky.edu 859-562-1305 
Fruit and Vegetable Extension Associate 

UKREC, Princeton 

Ric Bessin rbessin@uky.edu  859-257-7456 Extension Entomologist, Pesticide Education 

Bryan Brady bryan.brady@uky.edu  859-323-0417           
Senior Extension Associate,         

Third Party Food Safety Audits, Wholesale Readiness 
Support 

Alex Butler Alex.Butler@uky.edu 
 

859-218-4383 
Market Ready Program 

Nicole Gauthier nicole.ward@uky.edu  859-218-0720 
Extension Specialist for Plant Pathology  

(fruit, ornamentals and hemp) 

Alan Harrison alan.harrison@uky.edu  859-257-5887 Feed Program Coordinator – pet treats 

Annhall Norris annhall.norris@uky.edu  859-257-1812 
Home-based Processing and Home-based Micro-

processing  
Food Preservation Extension Specialist 

Emily Pfeufer emilypfeufer@uky.edu  859-218-0721 
Extension Specialist for Plant Pathology  

(tobacco and vegetables) 

Gregg Rentfrow gkrent2@uky.edu  859-257-7550 
Extension Meat Marketing Specialist and Associate 

Professor 

Rachel Rudolph Rachel.rudolph@uky.edu 859-257-3374 
Extension Vegetable Specialist,  

Coordinator KY Fruit and Vegetable Conference 

Chris Smigell csmigell@uky.edu 859-257-3598 
Fruit and Vegetable Extension Associate 

Lexington 

Matthew Springer mattspringer@uky.edu 859-257-7597 Extension Wildlife Specialist 

John Strang jstrang@uky.edu  859-257-5685 
Extension Fruit and Vegetable Specialist,  

Coordinator KY Fruit and Vegetable Conference 

Kandice Williams fsic@uky.edu 859-218-4387 
Food Systems Innovation Center (FSIC) Coordinator 

Nutritional Labeling Assistance 

Patsy Wilson patsy.wilson@uky.edu  859-257-1332 Extension Viticulture Specialist  

Brett Wolff Brett.wolff@uky.edu  859-218-4384 Center for Crop Diversification, SARE                                                

Paul Vijayakumar Paul.v@uky.edu 859-257-1546 
Extension Food Science/Safety Specialist 

Process Authority 

Tim Woods tim.woods@uky.edu  859-257-7270 Extension Marketing and Agribusiness Specialist  

Shawn Wright shawn.wright@uky.edu  

606-666-2438 
ext. 234 

Small fruit, vegetable, hops, medicinal and ginseng 
crops 

https://extension.ca.uky.edu/county
mailto:rbessin@uky.edu
mailto:bryan.brady@uky.edu
mailto:Alex.Butler@uky.edu
mailto:nicole.ward@uky.edu
mailto:alan.harrison@uky.edu
mailto:annhall.norris@uky.edu
mailto:emilypfeufer@uky.edu
mailto:gkrent2@uky.edu
mailto:Rachel.rudolph@uky.edu
mailto:jstrang@uky.edu
mailto:patsy.wilson@uky.edu
mailto:Brett.wolff@uky.edu
mailto:tim.woods@uky.edu
mailto:shawn.wright@uky.edu
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Plate it Up! Kentucky Proud is a partnership project between the 
University of Kentucky College of Agriculture, Food and 
Environment, the Cooperative Extension Service, Nutrition and 
Food Science Students and the Kentucky Department of 
Agriculture. This project provides healthy, great tasting recipes 
using Kentucky Proud ingredients for Kentucky’s consumers. 
 
The objective for this project is to increase consumer purchase, 
preparation, and preservation of Kentucky grown and value-
added commodities through marketing and educational collaborations. 

 
Resources are available for agents or other individuals interested in seasonal recipes.  Resources 
includes: recipes, grocery list, equipment needs, preparation, demonstration suggestions, commodity 
talking points and media scripts to assist with educating the consumers for Kentucky Proud products. 
 
Suggestions on where to use the Plate It Up, Kentucky Proud recipe cards:  
 

 Farmers’ Markets 
 Cooking School 
 Television Segments 
 Facebook 
 Newspaper Columns 

 Blogs 
 Workshops 
 County Website 
 Radio 
 SNAP-ED

 
For further information regarding the Plate It Up, Kentucky Proud, please contact your local 
University of Kentucky Extension Service or visit:  http://fcs-hes.ca.uky.edu/content/plate-it-kentucky-
proud. 
 

USDA offers a wide variety of loans, grants, and technical assistance to 
assist rural areas.  Visit https://www.rd.usda.gov/ky for information and 
contact information. For additional information, please contact John 
Johnson, Area Director at 502-633-3294 ext. 4.

 

The Agricultural Marketing Service (AMS) administers programs that 
create domestic and international marketing opportunities for U.S. 
producers of food, fiber, and specialty crops. AMS also provides the 
agriculture industry with valuable services to ensure the quality and 
availability of wholesome food for consumers across the country. 
 
Nearly 4,000 AMS professionals work every day to support the country’s diverse agricultural 
operations, which range from individual farmers to international businesses and employ 1 in 12 
people. AMS services and its millions of dollars in annual grant investments 
(https://www.ams.usda.gov/services/grants) also create opportunities by supporting economic 
development in small towns and rural communities that stand as the backbone of American values. 

 

http://fcs-hes.ca.uky.edu/content/plate-it-kentucky-proud
http://fcs-hes.ca.uky.edu/content/plate-it-kentucky-proud
https://www.rd.usda.gov/ky
https://www.ams.usda.gov/services/grants
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Much of the agency’s support for agriculture is provided through commodity-specific efforts, such as 
its Dairy; Specialty Crops; Livestock, Poultry and Seed; and Cotton and Tobacco Programs. AMS 
also oversees the National Organic Program; Science and Technology Program; and the 
Transportation and Marketing Program.  
 
Visit https://www.ams.usda.gov/services/local-regional/food-directories to add a farmers’ market, 
CSA, food hub or on-farm market. 

 

Many Kentucky agriculture industries receive vital support from various associations and groups 
locally and nationally.  These groups provide extra resources on specific topics, educational training, 
marketing materials, special marketing assistance, and research. 
 

American Beefalo Association, Inc is a member driven organization that has as its primary objective 

the registration, improvement, and promotion of the Beefalo breed. The organization was formed in 

November of 2008 when American Beefalo International and American Beefalo World Registry 

joined to form a single organization with a single voice for the Beefalo breed. The histories of these 

two organizations go back well over 25 years and members of the ABA were fundamental in the 

creation of the earliest Beefalo registries. 

http://americanbeefaloassociation.com/  

The ADA is composed of dairy food companies dedicated to fresh, great-tasting, nutritious products.  

The association provides a resource to help farmers tell their story, connect with one another, and 

access resources that make dairy farming more rewarding.

https://www.americandairy.com/for-farmers/ 

 

The Brown Swiss Association was established in 1880, registers about 10,000 animals per year and 
serves about 1800 combined adult and junior members. It is governed by a 10-person board of 
directors elected by and from the membership. 
 
BSCBA’s Mission Statement is, “To promote and expand the Brown Swiss breed with programs that 
assist the membership and industry to compete favorably in the market place now and in the future. 
Today’s U.S. breeders have built upon the breed’s rich heritage to develop a worldwide demand for 
their cattle in both the show ring and commercial dairy herd.”  
www.brownswissusa.com 

 

https://www.ams.usda.gov/services/local-regional/food-directories
http://americanbeefaloassociation.com/
https://www.americandairy.com/for-farmers/
http://www.brownswissusa.com/


 

20 

 

The Burley Tobacco Growers Cooperative Association works on behalf of members to promote, foster 
and encourage the business of marketing tobacco, their goal is to improve profitability and stability 
for their members, while maintaining or increasing production market share. 
www.burleytobacco.com 
 

The Community Farm Alliance works to organize and encourage cooperation among rural and 
urban citizens through leadership development and grassroots democratic processes to ensure an 
essential, prosperous place for family-scale agriculture in our economies and communities. 
 
They envision a food and fiber system that provides nutritious food for Kentuckians in a manner that 
is socially, economically, and ecologically sustainable. Community Farm Alliance envisions a system 
vital to the state’s economy. 
https://cfaky.org/  

The Dairy Alliance is a nonprofit funded by dairy farm families of the Southeast. They work diligently 
with dairy farmers, schools, sports teams, health professionals, local organizations, state leaders, the 
media and the public to promote dairy foods and knowledge about the dairy industry. Their efforts 
center in eight states: Alabama, Georgia, Kentucky, Mississippi, North Carolina, South Carolina, 
Tennessee and Virginia. 
 
Dairy foods contain nine essential nutrients that are important for building strong bones and healthy 
bodies. To that end, The Dairy Alliance works with consumers of all ages to provide them with 
nutritional information, dairy industry news, research and recipes for a healthy lifestyle that includes 
three servings of milk, cheese or yogurt each day. 
https://thedairyalliance.com/  

For Dairy Farmers of America, it all starts at the farm, which is why they support and invest so much 
into preserving farmers' legacies and ensuring their futures. This is why Dairy Farmers of America 
offer unique member services, business-enhancing programs and innovative product strategies — to 
give farmers an active role in their futures and the future of dairy. 
The Dairy Farmers of America mark represents the wholesomeness of milk, the delight in every bowl 
of ice cream and anything and everything that has to do with cheese. Their mark is special because it 
represents the diverse community of family farmers who bring fresh dairy and happiness to families 
like yours. 
www.dfamilk.com 
 

The KAC is an umbrella group representing all sectors of Kentucky Agriculture. Its 70+ members 
include non-profit organizations, trade associations, commodity groups, state and federal agencies, 
and institutions of higher education — all interested in the advancement and development of 
Kentucky agriculture. KAC works to: 

http://www.burleytobacco.com/
https://cfaky.org/
https://thedairyalliance.com/
http://www.dfamilk.com/
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Plan programs for its members and disseminate information that creates an understanding and 
appreciation of Kentucky agriculture. Serve as liaison between private and public agricultural 
organizations, the Commissioner of Agriculture, the Governor, and the legislature in order to 
develop and effectively utilize our agricultural resources to the fullest extent. 
http://www.kyagcouncil.org/index.html  

The Kentucky Alpaca Association offers a great opportunity for Alpaca breeders to share and learn 
from one another.  They have many meetings, activities, and shows to enjoy.   
 
Kentucky is a great place to be an alpaca farmer!  With its favorable climate, long growing seasons 
for pasture, many experienced alpaca breeders ready to help, and central location to some of the 
biggest alpaca shows and alpaca markets in the country, Kentucky is an ideal place for business, 
networking, and community! 
 
Alpacas are easier to raise than other livestock and the Kentucky Alpaca Association provides the 
support and resources needed to be successful, from fellow Kentucky Alpaca Association member 
farms, KAA events and education, local alpaca veterinarians, and many other supportive alpaca 
groups. 
www.kentuckyalpacaassociation.org 
 

The Kentucky Association of Fairs and Horse shows serves as a link to all fairs-related events.  From 
pageants to livestock shows to horses of the Bluegrass, the KAFHS is a valuable link to entry forms 
and participation. 
www.kafs.net 

The Kentucky Beef Council is an organization working for the cattle producers of Kentucky in areas 
of promotion, education and research. The Beef Checkoff funds these programs. 
 
The Checkoff is a $2.00 per head collection, which is placed on all Kentucky cattle when they are 
sold. Fifty cents out of every Checkoff dollar collected goes to the Cattlemen’s Beef Board in 
Centennial, CO., which oversees Checkoff programs. The remaining $1.50 stays in Kentucky to fund 
state coordinated activities. 
 
The Kentucky Beef Council office is located in Lexington, in the same building as the Kentucky 
Cattlemen’s Association (the membership division of Kentucky’s beef industry). The Kentucky 
Cattlemen's Association serves as the "certified state beef council," collecting the checkoff funds and 
placing them in the KBC's account to be used for promotion, research, consumer information, 
producer communications, and industry information. 
 
The Kentucky Beef Council is one of 46 state beef councils. Beef promotion, information and 
research programs are coordinated between the state beef councils, the Cattlemen’s Beef Board, 
and the National Cattlemen’s Beef Association. 

http://www.kyagcouncil.org/index.html
http://www.kentuckyalpacaassociation.org/
http://www.kafs.net/
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KBC PROGRAM AREAS 
 Promotion - Advertising, Retail and Foodservice  
 Consumer Information - Education, Health Care Professionals, Youth and other Consumers 
 Producer Communications - Media Publications and Direct Producer Contact 
 Industry Information - Issues Management and Public Relations 
 Research 

www.kybeef.com 

 

As the largest cattle producing state east of the Mississippi River, Kentucky is home to over 1.1 
million beef cows and ranks 5th nationally in total number of farms.  The Kentucky Cattlemen’s 
Association, a grassroots organization with 99 chapters in 120 counties, works to protect, advance 
and be a strong voice for the state’s 38,000 + cattle producers. 
 
KCA’s mission is to provide a strong proactive voice for all of Kentucky’s beef farm families, serve as 
a resource for information and education for producers, consumers and the industry and be a 
catalyst for enhancing producer sustainability. 
www.kycattle.org 
 

KCCA assists farmers across the state with agronomic practices and meeting the standings of the 
program.  Certified Crop Advisors demonstrate commitment, education and expertise to help make 
a difference in growers’ lives.  Becoming a Certified Crop Advisor provides opportunities for 
individuals while aiding growers. 
www.kycca.org 

The Kentucky Christmas Tree Association (KCTA) has always appreciated Kentucky’s rich agricultural 
history and are doing everything they can to pass that torch on to the next generation of growers. For 
many families, an outing to the nearest Christmas tree farm marks the official start of the Christmas 
season. Friends gather. Meals are shared. Decorations are brought down from the attic. Traditions 
are revisited. KCTA honored to be a part of that. 
http://kychristmastreefarms.com/  
 

Vision:  Sustainably feed and fuel a growing world 
Mission:  Develop and enhance a sustainable environment for Kentucky corn growers. 
   
This grassroots organization, founded in 1982, represents the interests of more than 6,000 corn 
farmers in the Commonwealth by: 

 Improving markets and demand 
 Strengthening consumer trust for products and practices 
 Investing in research for economically and environmentally sustainable production 
 Advancing leadership and membership to provide a voice for Kentucky Corn Growers  

www.kycorn.org 

http://www.kybeef.com/
http://www.kycattle.org/
http://www.kycca.org/
http://kychristmastreefarms.com/
http://www.kycorn.org/
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The Kentucky Distillers’ Association traces its roots back to 1880, when 32 distillers met at the 
Galt House in Louisville and organized to protect our signature spirit from “needless and 
obstructive laws and regulations.” 
 
A lot has changed in 130 years. But the mission of this venerable association has remained 
steadfast—to protect the trade interests of the industry whenever they may be threatened and to 
handle common problems in a concerted action. 
https://kybourbon.com/  
 

Mission Statement: KFIA exists to preserve the traditions, markets and influence of all the 
organizations benefiting from Kentucky’s forest resources.  KFIA promotes, protects, and enhances 
the welfare of the commonwealth’s forest products stakeholders. 
 
Vision:  KFIA is “The Association” of the forest products industry, service providers and landowners 
that reside or conduct business in Kentucky.  KFIA is a necessary investment of the forest resource 
stakeholder because of the robust services and benefits provided by the association. 
www.kfia.org 
 

The Kentucky Horticulture Council (KHC) represents the horticulture industry within the state including 
specialty crop growers and green industry business owners.  KHC is governed by a board of directors 
who are elected by professional member groups. 
https://kyhortcouncil.org/ 

The Kentucky Guild of Brewers (KGB)  exists to pursue the following objectives: to act as a singular 
voice and advocate for the Kentucky brewing industry in all pertinent matters of legislation and 
governmental administration; to evenly promote all member breweries through the organization of 
events and publication of media; and to amalgamate the knowledge and economic sway of member 
breweries. The Guild is organized and operated exclusively for nonprofit purposes. 
http://www.kygbrewers.org/  

Founded in in 1926, KNLA’s primary goal as a network of professional nursery growers, 
landscapers, garden centers and others interested in horticulture, is to provide educational 
opportunities to members as well as support in terms of public knowledge of what they do. From 
their inception KNLA has been dedicated to promoting the professional standards of their industry, 
and continue as a recognizable symbol of quality to colleagues and the consumers they serve. 
www.knla.org 
 

https://kybourbon.com/
http://www.kfia.org/
https://kyhortcouncil.org/
http://www.kygbrewers.org/
http://www.knla.org/
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The Kentucky Petroleum Marketers Association (KPMA) is a statewide, nonprofit trade association 
founded in 1926. It is made up of representatives of all segments of the petroleum industry to 
promote the interest and goodwill of everyone engaged in the marketing and distribution of 
petroleum products in Kentucky.  
www.kpma.org 
 

Mission:  To influence and affect, when possible, the internal and external factors relating to pork 
production on the farm. Marketing the live hog, processing the product, and merchandising the 
product to the consumer in ethical ways, in order to enhance the producers’ opportunity for profit. 
www.kypork.org 

The Kentucky Poultry Federation was organized in 1957 as a civic and educational non-profit 
corporation. The federation exists for the purpose of fostering, promoting and encouraging the 
improvement of production and marketing of all types of poultry, poultry products, eggs and egg 
products in Kentucky. The Kentucky Egg Council coordinates all promotional activities of eggs and 
egg products. The Federation acts as the industry liaison with the University of Kentucky, the Kentucky 
Department of Agriculture, the Kentucky State Legislature, the American Egg Board, the National 
Chicken Council, and the U.S. Poultry & Egg Association. 
www.kypoultry.org 
 

The Kentucky Retail Federation is the “Voice of Retailing” throughout the Commonwealth, 
representing retailers of all types and sizes since 1939. From Main Street to the mall, retailers 
enhance Kentucky’s communities and provide a better quality of life for Kentuckians everywhere. 
https://www.kyretail.com/  
 

The Kentucky Sheep and Goat Development Office is a producer-oriented 501 (c) (5) entity under 
the oversight of the Kentucky Sheep and Wool Producers Association and the Kentucky Goat 
Producers Association, funded in part by a grant from the Kentucky Agricultural Development Board. 
 
The office provides professional support to all aspects of the Commonwealth's sheep and goat 
industries and its goal is to maintain Kentucky's leadership in the production and marketing of small 
ruminants. 
www.kysheepandgoat.org 
 

A group of small grain producers, university personnel and industry representatives conducted 
their first meeting in 1988 to develop an organization which would work to help small grain 
producers in Kentucky. By the following year, they incorporated and identified their objectives:  

 Identify and develop specialized market opportunities for small grain producers 

http://www.kpma.org/
http://www.kypork.org/
http://www.kypoultry.org/
https://www.kyretail.com/
http://www.kysheepandgoat.org/
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 Provide continuing education opportunities such as seminars led by wheat specialists, 
workshops on personnel management and machinery maintenance, economic pesticide 
application and training, etc. 

 Support research that is directed towards increasing the profitability of small grain 
production 

 Provide representation for Kentucky’s small grain producers at the national level by 
joining the National Association of Wheat Growers. 
 

In 1991, the small grain referendum was signed to direct farmers' voluntary small grain checkoff 
(0.25% of sales) to the Kentucky Small Grain Utilization Committee for the purpose of 
promoting and stimulating markets through utilization research, market maintenance and 
expansion, and education. 
 
To date, more than $3.6 million have been directed to small grain research and education 
programs to grow small grain grower profitability. No-till and intensive wheat management have 
been cornerstone programs in achieving that mission.  
www.kysmallgrains.org 

The Kentucky Soybean Association leads a dynamic industry by producing, protecting and promoting 
soybeans to the fullest potential.  The mission for the association is working for members through 
advocacy, policy and education to increase soybean profitability. 
www.kysoy.org 
 

The Kentucky State Beekeepers Association (KSBA) is a volunteer led, non-profit organization 
dedicated to apiculture in Kentucky and border states. KSBA represents backyard, hobby, and 
commercial beekeepers. They welcome anyone interested in beekeeping regardless of knowledge 
and experience. 
 
Objectives:  To promote legislation, education and training for members and to inform the public 
about the importance and contribution of honey bees. 
www.ksbabeekeeping.org 
 

The Kentucky State Horticultural Society (KSHS) is the oldest agricultural organization in Kentucky 
and is a state-wide professional member group for produce growers. KSHS was organized in 1856 
as a non-profit organization to bring together growers, researchers, and individuals across the state 
who are interested in fruit production. The goals of KSHS are to: educate growers and individuals in 
fruit production practices; help promote Kentucky-grown produce; support and direct research 
activities at the University of Kentucky; educate and encourage young people to work in the fruit 
industry; and present a unified voice for the Kentucky fruit industry. KSHS is a co-host of the annual 
Kentucky Fruit and Vegetable Conference. 
www.kyhort.org 
 

http://www.wheatworld.org/
https://www.kysmallgrains.org/small-grain-checkoff-facts
http://www.kysmallgrains.org/
http://www.kysoy.org/
http://www.ksbabeekeeping.org/
http://www.kyhort.org/
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The KSU Aquaculture Department serves as a valuable resource for aquaculture across the state, 
providing producers with educational materials, classes and links to research and extension. KSU is 
eager to hear from farmers who want to know more about fish or shrimp farming. 
www.ksuaquaculture.org 

The Kentucky Thoroughbred Association and Kentucky Thoroughbred Owners and Breeders 
are trade organizations consisting of owners, breeders, trainers, and associate members. They 
are committed to their members and encourage and thrive on their participation. The 
Kentucky Thoroughbred Association believes that united they can succeed in working for the 
betterment of the industry. 
 
As associations increase in membership, they broaden their support base and increase their 
visibility on issues that impact the Thoroughbred industry on local, state, and national l evels, 
while continuing to promote the Kentucky Thoroughbred racing and breeding industry here at 
home and around the world. 
www.kentuckybred.org 

The Kentucky Vegetable Growers Association (KVGA) is a state-wide professional member 
organization for produce growers. KVGA was established in 1970 as a non-profit organization to 
bring together individuals interested in vegetable production. KVGA’s mission is to: promote 
Kentucky-grown produce; support research activities at Kentucky universities; encourage young 
people to work in the vegetable industry; and to present a unified voice for Kentucky vegetable 
growers. KVGA is a co-host of the annual Kentucky Fruit and Vegetable Conference. 
www.kyvga.com 
 

Mission:  To protect and improve the welfare of the veterinary profession and the animal industry in 
Kentucky.  To cooperate with agricultural and conservation organizations in obtaining the enactment 
and enforcement of laws in Kentucky that will promote the health and well-being of all animals 
including pets, poultry and wildlife. To cooperate with federal, state, county and municipal officials 
and the inter-professional medical organizations in obtaining the enactment and enforcement of laws 
in Kentucky designed to protect the public health. To disseminate information among animal owners 
that will encourage the application of scientific veterinary service. 
www.kvma.org  
 

The Kentucky Wineries Association is a trade association of Kentucky wineries who cooperate to 
create a unique wine experience for wine lovers by hand crafting wines of distinction, and winery 
events along the wine trails of Kentucky. They work to build their collective brand “Best KY Wineries” 
that will represent the finest quality wines, southern hospitality, and a genuine Kentucky experience 
each time you visit one of their member wineries. 
https://kentucky.wine/ 

http://www.ksuaquaculture.org/
http://www.kentuckybred.org/
http://www.kyvga.com/
http://www.kvma.org/
https://kentucky.wine/
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Objectives:   
 To provide and promote educational opportunities that advance the interests and welfare of 

KWA members. 
 To serve educate KWA members on policy, legislative processes and issues that are of 

concern to agriculture. 
 To serve as a liaison between KWA members and entities interested in the sustainability of 

agriculture. 
 To prepare KWA members for leadership roles in agriculture at the county, state, and 

national levels. 
 
Guiding Principles: 

 Promoting the involvement of women in agriculture. 
 Developing leadership as spokespersons to articulate the value of Kentucky agriculture. 
 Creating a cooperative network with producers and consumers to promote agriculture 

products and services. 
 Making a positive difference in the agriculture industry in the Commonwealth. 

https://kywomeninag.squarespace.com/  
 

Kentucky’s 467,000 private woodland owners can work together to enhance the quality of 
Kentucky’s woodlands, solve shared problems in common or improve the wealth of the 
commonwealth by advocating sound government policy. 
www.kwoa.net 
 

Vision:  Advancing wheat through advocacy, alliances and innovation. 
 
Mission:  To mobilize U.S. wheat farmers to advocate for beneficial policies, cultivate productive 
relationships with partners and the public, and champion opportunities through research, innovation, 
education and stewardship. 
www.wheatworld.org  
 

Initiated in 1898, the National Cattlemen's Beef Association is the marketing organization and trade 

association for America's one million cattle farmers and ranchers. With offices in Denver and 
Washington, D.C., NCBA is a consumer-focused, producer-directed organization representing the 
largest segment of the nation's food and fiber industry.  
 
Vision: To be the trusted leader and definitive voice of the beef industry. 
Mission:  To serve the beef industry by improving the business climate and growing global beef 
demand. 
www.beefusa.org 
 

https://kywomeninag.squarespace.com/
http://www.kwoa.net/
http://www.wheatworld.org/
http://www.beefusa.org/
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Farmers inspired is the membership and purpose of North American Farmers’ Direct Marketing 
Association, Inc. (NAFDMA). They are entrepreneurial farm families who invite customers to visit their 
farms and experience the food and the fun created in their effort to sustain their land and livelihood. 
 
Farmers inspired includes innovative, resilient, and creative farmers, extension agents, industry 
suppliers, researchers, farmers’ market participants, government officials and other professionals 
who are part of the thriving farm direct marketing and agritourism industry in North America.  
 
Their organization advances agritourism, on-farm retail, pick your own, consumer-supported 
agriculture, direct delivery, farmers markets, and other direct farm-to-consumer channels offering 
food, fiber, flora, fuel, and fun. NAFDMA also facilitate events, resources, communications, and 
peer-to-peer exchanges that bring new relationships, opportunities, growth, and success to those 
who participate. 
www.nafdma.com  
 

Organic Association of Kentucky (OAK) is a membership nonprofit organization that promotes 
organic agriculture among farmers and consumers. OAK works to provide resources, tools and 
trainings to farmers through its annual conference, year-round field days and organic transition 
consultation. OAK provides “transition trainers”, one-on-one advisors, who can assist farmers in 
becoming certified organic. Transition trainers help with paperwork, farm planning, resources and 
marketing.  
www.oak-ky.org  
 

The Southeast Center for Agricultural Health and Injury Prevention (SCAHIP), founded in 1992, is 
located at the University of Kentucky (UK), a land-grant campus that houses the Colleges of 
Agriculture, Medicine, Nursing, Public Health and Arts and Sciences among others all on one 
campus.  Their unique situation allows them to focus on multidisciplinary collaboration from 
agriculture, public health, epidemiology, biology, engineering, education, forestry, communications, 
nursing, medicine, and Cooperative Extension within UK as well as across universities in the 
Southeast including Auburn, East Carolina University, North Carolina State University, North 
Carolina A&T, West Virginia University. SCAHIP’s theme, "Multidisciplinary partnerships to improve 
agricultural safety and health in the Southeast", place emphasis on serving vulnerable farm 
populations while addressing persistent and emerging agricultural/forestry and fishing safety 
concerns unique to 10 southeastern states: Kentucky, Tennessee, Alabama, Mississippi, North 
Carolina, South Carolina, Florida, Georgia, West Virginia, and Virginia.  Joan Mazur, PhD, is a 
Professor and SCAHIP Deputy Director, jmazur@uky.edu. 
https://www.uky.edu/scahip/  

 

 

 

http://www.nafdma.com/
http://www.oak-ky.org/
mailto:jmazur@uky.edu
https://www.uky.edu/scahip/
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For a listing of county resources please visit:  https://www.kyagr.com/marketing/agritourism.html 

 

 

 
 
 
 

 

https://www.kyagr.com/marketing/agritourism.html

